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The first month of the Golden Quarter continued to be positive for the Kings Road District. Footfall was stable from last year - which was particularly
encouraging in the face of an annual drop in footfall in the West End - although all the increase emanated from the west of the District, with a slight
drop in the east.

Spending in the District also annually rose once again during October, fueled by increases in both domestic and international spending. However,
the increase in international spending was more than five times that of domestic spending, with the stronger performance of international spending
driven by rises in both transactions and the average transaction value (ATV). In contrast whilst the domestic ATV rose, the number of domestic
transactions declined, resulting in a more modest uplift in spending.

October was the third consecutive month in which the rise in international spending exceeded that of domestic spending, although between
February and July 2025 the situation was reversed with domestic spending increasing by more than international spending.

Domestic spending accounts for three quarters of total spending in the District, however, the average transaction value of domestic purchases is
only around a half of the international average transaction value.

< Year on year on increase in footfall of +0.2% across the District (-1% in the West End)
»  Year on year increase in footfall in the west of the District (+2.2%), and a decline in the east (-0.8%)

< Year on year increase in domestic spending (+5.5%) — decline in transactions (-6.8%) and increase in ATV (+13.6%)
% Year on year increase in international spending (+29.4%) — increase in both transactions (+16.6%) and in ATV (+11.2%)

< Year on year increase in both domestic and international spending for the year to date (+7.6% and +9.6%) increasing total spending (+8.1%)
% Domestic spending accounts for 71% of total spending, and international spending 29%

% Average transaction value of domestic purchases in October 2025 was £30.77 vs £58.73 for international purchases

Insights commentary by Rendle Intelligence and Insights
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Footfall - October 2025 Footfall Benchmarks — October 2025

YoY % Change MoM % Change YoY % Change MoM % Change

Kings Road 0.2% 0.7% West End of London -1.0% 1.2%
Kings Road East -0.8% -1.0% Greater London -2.2% 1.9%
Kings Road West 2.2% 4.6%
Source: MRI Source: MRI
Year on Year % Change in Footfall - October 2025 Month on Month % Change in Footfall - October 2025
2.2%
4.6%
0.2% . 1.9%
- 0.7% 1.2% .
-0.8% -1.0%
-2.2% -1.0%
Kings Road Kings Road Kings Road West End of  Greater London Kings Road Kings Road Kings Road West End of  Greater London

East West London East West London



King's Road Partnership KING ’E

Key Highlights — Footfall - October 2025 3ROAD

Weekly Footfall’ Year on Year % Change in Footfall by Month - KR District
vs West End
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Locations: King's Rd (Chelt'ham Terr) East; King's Rd (Chelt'ham Terr) West; King's Rd 34 (Trotters)
East; King's Rd 34 (Trotters) West

Source: MRI Source: MR
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Domestic vs International Spending (£ million)

Domestic spending| International spending | Total spending

Oct-25 £7.64 £3.09 £10.74
Oct-24 £7.25 S ) £9.64

Domestic vs International Spending - % Change - October 2025 Domestic vs International Spending Split
Domestic spending | International spending | Total spending Domestic spending International spending

YoY % Change 5.5% 29.4% 11.4% Oct-25 71% 29%
MoM % Change 2.1% -0.2% 1.5% Oct-24 73% 27%
YoY % change YTD 7.6% 9.6% 8.1%
Year on Year % Change in Spending Domestic vs International Spending
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Domestic Transactions - YoY % Change - October 2025 International Transactions - YoY % Change - October 2025
Oct-25 -6.8% 13.6% Oct-25 16.6% 11.2%
Oct-24 -13.0% 18.1% Oct-24 -6.8% 7.2%

Average Transaction Value - October 2025
Domestic Spending International Spending

Oct-25 £30.77 £58.73
Oct-24 £27.09 £52.83
Average Transaction Value - Domestic and International Year on Year % Change in Transactions
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Notes

« MRI monthly footfall is based on a 445 calendar. September 2025 spans Monday 15t September 2025 to Sunday 5t October
2025, and October 2025 spans Monday 6t October 2025 to Sunday 2" November 2025. Annual % change is based on a

comparison with the same weeks during September and October 2024.

« Savills spending data for the month is sourced from domestic and international Visa card transactions. The data is based on a
total sample (not like for like), and so the result will reflect additions and reductions to the number of merchants in the sample,
in addition to customer activity. It is estimated that the data accounts for circa 60% of total spending in the District.
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