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Insights commentary by Rendle Intelligence and Insights 2

The diversity of the offer in the Kings Road District supported footfall and spending 
during June  2024.
Spending in the Kings Road District declined marginally by -3.3% from May to June (Beauclair).  However, this was not a surprising result as May had 
been bookended by two bank holiday weekends, together with both the Chelsea flower show and the Chelsea in Bloom festival, of which the combined 
effect led to a rise in spending of +8.3% from April to May.

Whilst spending dropped away a little from May, footfall continued to increase over the month (by +9.5% to June), suggesting that the increase in 
awareness of the District from the events drove additional visits to the area, particularly to the east side of the Kings Road where footfall was +2.2% 
higher than the year before (MRI).

These additional visits to the area appear to have supported domestic spending in the District, which was just -1.2% lower than in June 2023, and which 
compares favourably to the result for high streets nationally where spending dropped by -4.7% in June 2024 from June 2023 (Beauclair).  This 
demonstrates the resilience of the District during a month that typically kick starts the summer season, but which this year had a significant amount of 
rain and cool weather that generally impacts spend, particularly on Fashion.  

Fashion spending generally has been lower this year than in 2023, however a drop in Fashion spending of -11.9% in the Kings Road District in June was a 
third greater the -6.8% drop in Fashion spending nationally.  Fortunately, the diversity of the District’s offer meant that increases in spending in all of the 
other key sectors largely counterbalanced the drop in Fashion spending, with rises in spending on Health & Beauty (+13.6%), General Retail (+7%) and 
Food & Drink (+4.2%).

Whilst domestic spending in overall terms was just -1.2% lower than last year, the profile of purchasing shifted a little, with -7% fewer transactions than in 
June 2023 but an average transaction value that was +4% higher than in June 2023. This suggests that the District is retaining shoppers who are able to 
make higher value purchases.

The clear strength of the District across a range of sectors bodes well for the remainder of the Summer, particularly with the range of sporting events 
that are taking place that frequently drive spending on Food & Drink.
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Visitor Count
YoY % Change MoM % Change

Residents n/a n/a

Visitors n/a n/a

Workers n/a n/a

Retail Spend
YoY % Change MoM % Change

Transactions Amount (£) n/a n/a

Transactions Count n/a n/a

Average Spend Amount (£) n/a n/a

Domestic Spend
YoY % Change MoM % Change

Total £ Spend -1.2% -3.3%

Number of Transactions -5.0% -6.9%

Number of Customers -0.7% -13.0%

£ Average Transaction Value +4.0% +3.8%

Average revenue per customer -0.4% +11.1%

Domestic Spend – Key Categories
YoY % Change MoM % Change

Fashion -11.9% -1.2%

Food and Drink +4.2% -10.1%

General Retail +7.0% +1.7%

Health & Beauty +13.6% -2.7%

Source: Beauclair

Source: MRI

Source: GLA/HSDS

Source: GLA/HSDS

Source: Beauclair

Footfall
YoY % Change MoM % Change

Kings Road -2.3% +9.5%

Kings Road East +2.2% +9.0%

Kings Road West -10.9% +10.6%

Key Highlights – June 2024

NOTES
• MRI monthly footfall is sourced from installed counters and is based on a 445 calendar. June 2024 covers 4 weeks from 

Monday 27th May 2024 to Sunday 30th June 2024
• Beauclair spend data for the month is sourced from UK debit card transactions for the period covered by the calendar 

month 
• GLA/HSDS visitor count data is unavailable for June 2024 due to issues with data quality
• GLA/HSDS visitor count data is sourced from BT mobile devices
• GLA/HSDS sped data for June 2024 will be available from 1st August 2024
• GLA/HSDS spend data includes both domestic and international spend sourced from debit and credit Mastercard 

transactions
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Source: Beauclair Source: MRI 

Key Highlights – Long Term Trend
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THANK YOU
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